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[MyHKT 14 npeBapuUTENbHOM NMOBECTKMA AHS

Ooknap o geatrenbHOCTU BceMMpHOro KOMUTETa NO 3TUKE TYpU3Ma

YacTs |
Mpunoxenwne 1

[Ooxknan o pgeatensHocTy MocTosaHHoOro cekpetapuarta BKIT (Pum)
B 2010 1 2011 rr.

OTOT [OKyMeHT Obin noarotoBneH MOCTOSHHbIM CekpeTapuatoM BcemupHoro komuteta no
9TWKe Typu3ma B KayecTBe AOMONHEeHWs K oduumansHomy pabodvemy pokymenty A/19/14, Yacts |, o
paeatensHocTn Komuterta.

1. B pesontoymmn A/RES/577 (XVIII), npunston KOHBTO, I'eHepanbHas Accambnes B AcTaHe
(okt6pb 2009 r.) pekomeHOoBana oOnpegenuTb, B KAa4yecTBE OCHOBHOW 3agaun [loCTOsHHOMO
cekpeTapuata ycuneHue AesTenbHOCTW MO MOOLPEHUO WCMOMb30BAHUS W PacnpoOCTPaHEHMUIo
OTNYECKOro Koaekca nyteM pa3paboTkm u npoBedeHUst 3PEKTUBHBIX rrobanbHbIX KamnaHWA no
MOBbILLEHNIO  MHGOPMMPOBaHHOCTU. Pornb  MOCTOSHHOTO cekpeTapuaTta npusHaHa B Pesoniouum
A/RES/65/148 enepanbHoit Accambren OOH (sHBapb 2011 r.).

2. B cootBeTcTBMM C NOpyYeHHOW emy 3agadvei, MNocTosHHbIn cekpeTapuat B Pume B 2010 1., no
cornacosaHuio ¢ FOHBTO, paspabotasn OTKpbITY0 CTpaTErnio NPUBIIEYEHNS BHUMAHUS, OCHOBAHHYH Ha
Tpex rnaBHbIX CTOMNMNAX: pacnpocTpaHeHue, KOMMyHUKauma 1 ocywectenenne Kogekca (Mpunoxenue
1). Mocne ee opobpenns BKIT B Jlykcope, B anpene 2010 r., ctpaterust bbina ogobpeHa 51-oi
ceccuen PernoHanbHoi komucenn ans Esponel B Codpum (anpens 2010 r.), a 3aTem npeacTasreHa Ha
23-e coBmecCTHOe 3acenaHue Komuccun ans KoxHon Asum n Kommuceum gns BoctouHoit Asum n Tuxoro
okeaHa B MapTe 2011 r. B Konombo (Lpu-Taxka).

3. [NepBbIi CTOMM, - LUMPOKOE U CUCTEMATUYECKOE pacnpocTpaHeHne Kogekca — OpueHTUpoBaH Ha
WHCTUTYLUMOHASbHbIX NPEACTaBUTENEN, UHOYCTPUIO TYpU3Ma, U, B MaKCUMasnbHO BO3MOXHOW CTEMEHN,
Ha Gonee LWMPOKYH 0BLLECTBEHHOCTb:

e 3a gByxnetHui nepuog MocTosHHbIN cekpeTapuat n3gan 5000 nevatHbIX konui Kogekca Ha
aHrnminckom s3blke 1 20000 konuia B «nacnopTHOM» dopMaTte, — Haubornee nonynspHOM Ans
pacnpoCTpaHeHUss Ha MexayHapoaHblX spmapkax. O6pasel, npegHasHa4YeHHbI Ans
pacnpocTpaHeHus Ha HauuoHanbHoM ypoBHe (MpunoxeHue 2) Gbin pacnpocTpaHeH cpeau
rocygapcte-yneHoB PernoHanbHon komuccun ans EBponbl nocne ogobpexns BKIT u Gyget
BKMIOYeH B Ga3y JaHHbIX [oCTOsHHOMO cekpeTapuata. bbin Takke paspaboTtaH cneynanbHbin
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4.

Bbinyck Kogekca u pacnpoctpaHeH B konudectBe 5000 konun cpeau npuexaswux Ha
Yemnuonat mupa OUGA 2010 B HOxxHyt0 Adpuky.

Ha Bebcalite utanbsHckon HaumoHansHoi obcepeatopun Typuama (www.ontit.it) 6bin cosaaH
cneuuanbHbli pasgen, nocesALeHHbIn Koaekey, n csisaH ¢ Bebcantom OHBTO. Oto pasgen
HayHeT paboTaTb B NofHOM o0bbeme B brivxaiiem byayLiem.

MMoCTOsHHbIN cekpeTapuaT Takke ycunun npucytctane KOHBTO Ha MHOTMX MeXayHapOaHbIX
TYPUCTCKMX MeponpuATUsX, TakuX Kak EBponenckuit cOl3 B NOAAEPKKY OTBETCTBEHHOMO
Typuama u roctenpummctea (Cuumnus, noHs 2010 r.), BceMmpHbIN KOHrpece no couuarnbHoMy
Typuamy (Pumunm, ceHtsbpe 2010 r.), MexgyHapogHas Typuctuyeckas bupxa (MunaH,
cespanb 2010 un 2011), MexagyHapoaHbii TOProBbIi pbIHOK ([ToHAoH, Hos6pb 2010 r.),
CpepgmsemHoMopckast BbicTaBka Typusma (Tenb-AsuB, ¢pespanb 2011), nocpeactsom
OpraH13aLmm Ha HUX cneluansHON CTOMKM.

B koHTekcTe EC [locTosHHBIN CekpeTapuaT B PuMme BO3rMaBnsn BaXHEWLYK aKUMIO Mo
noBblweHunio noHnmanns Kogekca FOHBTO v gobuncs BKNKOYEHWS acneKkTOB STUKW B HOBYIO
EBponerickyto cTpaTermio passutis Typuama. OH Takke CTPEMUTCS BKITOYUTb YNOMUHAHWE O
[nobanbHOM 3TUYECKOM kofekce Typusma B “EBponemcknit 3Hak kadectsa Typuama’, - 3ToT
BOMpOC 06CyXaaeTcs MHOroCTOPOHHEN paboyeit rpynnoit EBponeiickoin Komuccuu.

[Insi NpoABWKEHMS U pacLuMpeHus noHnmaHns Kopekca, bbina passepHyTa KOMMYHUKaLMOHHAS

kamnanms ¢ yyactuem KOHBTO, CMW, a Takke rocygapcte-yneHoB. OHa BKMKOYaET Kak TemaTnyeckmne
KOH(PEPEHLMN, OPUEHTMPOBAHHbIE HA pasnuyHble ayauTOPUM, Tak U TenecloXeTbl, MpuU3BaHHbIE
[EMOHCTPMPOBATb Pa3nuyHble (OPMbl ATUMECKOTO TypU3Ma.

nepeas MexayHapoaHas koHgepeHuusi Obina opraHnsoBaHa B pamkax 30-i1 MexagyHapoaHom
Typuctuyeckon bupxm B MunaHe, B cpespane 2010 r. nog HasBaHueM “Typusm U 3TuKa:
npeofoneHne BbI3oBa”. B KOH(hepeHUMM NPUHANKM yvacTue SKCMepTbl, NpeLcTaBUTENN
rOCy4apCTBEHHbIX OpraHoB BMacTM ¥ BUAHblE YYACTHUKM TYpUCTCKOrO Mpouecca u3
FOCTUHWYHOTO, QHEPreTUYECKOro W TPAHCMOPTHOTO CEKTOPOB, KOTOPbIM OblfI0 HACTOATENBHO
PEKOMEHAO0BAHO NPOABUraThb U OCYLLECTBAATL [NoBanbHbIi STUYECKUI KOAEKC B UX NONUTHKE
pasBuTHS.

[Mocne NoNoXuUTESNBLHOMO OMbITa NpeablayLLero roga, 1 no cornacoeanuio ¢ KOHBTO, Bonpockl
9TMKM ObINM  BKMKOYEHbl B  KAyeCTBE MOCTOSIHHOTO 3rieMeHTa B KOH(EPEHLMOHHYIO
[esTenbHoCTb  MexayHapogHon Typuctuyeckon 6upxu B Munane C Lenbio MOOLLpEHUs
y4acTus U MHULMATMBHOTO BOBIIEYEHMS BCEX Y4aCTHMKOB TYPUCTCKOrO mpouecca MHOYCTpum
Typuama. Bropas MexayHapogHas KOH(bepeHums, kotopas coctosnacs B pespane 2011 r.
noa HaseaHuweM “ITUYecKU Typuam 1 yyactue — ObiTb M3MEHEHMSM, KOTOpble Bbl Xenaerte
BMAETb B Mupe®, gocTurna Gonblumx pesynbTaToB, cobpaB [Ans OOCYXOEHWUS ATMYECKMX
npobnem cambiX BbICOKONOCTABMEHHbIX MpeacTaBuTenen EBponeickoro co3a, KOTopble
B3sNM Ha cebs 00s3aTenbCTBO peann3oBaTh Kogekc B eBpOMEMCKuMX CTpaTerusix passuTus
Typu3ma.

TENecloXeTbl, HanpaBeHHble Ha NOBbILLEHWE UHDOPMUPOBAHHOCTM, FOTOBbI K BbIXOAY B 3¢hup,
n no cornacosaHno ¢ KOHBTO, 6yayT npefctaBneHbl kak BOCMPOM3BOAMMblE 0Bpasybl.
TenectoxeTbl CO3AaHbl Ha aHIMMINCKOM 513bIke U pasMelleHbl Ha Bebcante ONTIT (www.ontit.it).
B HWX npeacTaBneHbl MpakTUYeCKMe NpUMepPbl OCYLLECTBMIEHUS STUYECKUX MPUHLMNOB B
Typu3me, Takux Kak "Bayvepbl Ha oTabIx", TenedoHHas cnyxba u okazaHue NOMOLLM TypucTam,
nybnukayum no npasam TypuUCTOB.
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5. Ecnu komMmyHuKaums sBnsieTcs Hanbonee AOPOroCTOSLLEN YacTbto, TO OCYLIECTBIEHNE — T.€
WHTerpupoBaHue npuHUMnoB Kopekca B NpaBuna MOBELEHWS M KaXOOLHEBHYK MPaKTWUKy - Camoi
ambuymMosHon YacTblo paspaboTaHHOW [loCTOsHHBIM CekpeTapuatoMm CTpaTterum, noToMy YTO OHO
[OMKHO ObITb COrMacoBaHO Mexay rocyfapCTBEHHbIMM W YaCTHbIMK y4aCTHUKaMM TYpPUCTCKOTO
npovecca, paboTatLLMMmK B pasHbIX peanusx U TYpUCTUYECKUX Buaax aestensHocTu. Bo Bpems 10-oro
3acegaHns Komuteta, npoBedeHHoro B banu B uioHe 9T0ro ropa, [lOCTOSHHBIN CekpeTapuat
npeacTaBun TPy MOLENM OnepaTMBHbIX "MPOTOKONOB", pa3paboTaHHbIX AN1s TOro, YToObI MX BbINO nerko
NPUMEHATb B Pa3fIMYHbIX KOHTEKCTaX W pasfiMyHbIM Y4acCTHWKaM TYPWUCTCKOro npouecca, U KoTopble
MOrYT HanpaBWTb B IMaBHOE PYCIIO YCUMWA NO NPaKTUYECKOMY NMPUMEHEHWIO NMPUHLMNOB Koaekca:

e nepBas Mogenb - MemopaHaym o B3aumonoHumaHun (Mpunoxerne 3) NpoTUB CekcyanbHOM
aKcnnyaTauun aeTen, oxBaTbiBaOLWMIA HALMOHAbHbIE accoLmaLmuy TyponepaTopoB U X035eB
TOCTMHUL C NpOCTbiM CBOZOM [lpaBun noBedeHWs B LensaX NPeaoTBPALLEHNs TaKux
npecTynnexHni. 3ta Mmogernb ocHoBaHa Ha KoneHumn OOH o npaeax pebeHka, CTOKronbMCKOM
Aeknapauum no 6opbbe ¢ cekcyanbHOW akcnnyaTauuen geten, ctatbe 2 Kogekca, (ocyxaeHve
aKcnnyaTauum nogen), ctatbe 6 (0 SCHOCTW MOMNOXEHWA AOrOBOPOB B OTHOLIEHWM KavecTsa
npeanaraemblx noceTutenam ycnyr,), W cratee 9 (06 ypoBHe npodeccuoHannama
TyponepatopoB). B Hei Takke yuuTbiBaeTcs Kogekc nosepenns Opranusaumm ECPAT
(ToKOHYMM C LETCKOM NPOCTUTYLMEN, AETCKOWM NOpHOrpadmein N TOproenen AeTbMuU C LEMbIO
CeKcyasnbHOW aKcnyatauum) Ans UHOyCTpum Typusma.

e BTOpas Mofeflb KacaeTcs akTyanbHOW npobnembl AOCTYMHOCTU B Typu3Mme, O KOTOPOM
HanoMHuna [eHepanbHas accambnes B Actane B 2009 r. (Res. A/IRES/578 (XVIII)) n cam
BK3T B Jlykcopckux pewenusx (anpenb 2010 r.). 310 - "Manudect" (MpunoxeHue 4), KoTopbli
mornu 6bl noanucaTb, HaNpUMEP, LEeHTpanbHble Y MECTHbIE OpraHbl BMacTh O MPUHATAN UMK
Ha ceba obs3atenbcTBa COONOAATL KPUTEPUM, YCTAHOBNEHHble B KOHBEHUMM O npaBax
WHBaNWZOB, a TaKKe B cTaTbsX 2 M 7 [NobanbHOro aTnyeckoro kogekca. 1ot "Manudgect" Obin
nognucaH Esponeiickon accoumauuen goctynHoro Typusma (ENAT), Esponeickon
KOH(DEPEHUMeN  y4aCTHMKOB  TYpPUCTCKOrO npouecca no  BOMPOCy:  “YCTOMYMBBIN - U
OTBETCTBEHHbIA Typu3M Kak (hakTop YMyylleHUs KayecTBa XM3HU", OpraHu3oBaHHOW B
BypanewTte (man 2011 r.) BeHrpueit, BbinonHsBLWEN npefceaatensckue (pOTaunOHHbIE)
dyHkumm B EC.

e TpeTbs Mogensb (Mpunoxenune 5) npegnaraeT npocTble MpaBuna NoBeAeHUs AN TOCTUHUYHOMO
CeKTopa C NEepPCneKkTUBOM COAENCTBMS pPa3BUTWKO TypusMma, npeanaras rocTUHALAM W
pecTopaHam OkasblBaTb TEMMbliA MPUEM, WCMONb30BATb XOPOLIO OBYYEHHbIM MepcoHan W
obecneumBaTb MakCUMasnbHYK NPO3PAYHOCTb B LiEHaX M MHAOPMALMM O MUTAHWW WU HaNUTKaXx,
Ha ocHoBe ctaten 1, 6 1 9 [nobanbHoro aTnyeckoro kogekca. ATU npasuna moryT ObiTb
COrnacoBaHbl C HaLMOHANbHLIMIA TYPUCTCKAMM OpraHaMn ¥ HaLMOHaNbHbIMA accoLmaLmnsMu
FOCTMHUL, U PECTOPaHOB.

6. ot TPy MoAenu AoBedeHbl 0 CBeAEHNA OPUCKOHCYIbTa KomuteTa.
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Annex 1

CODE OF ETHICS FOR TOURISM

Permanent Secretariat of the World Committee on Ethics for Tourism - Rome

Global Awareness-Raising Strateqy

Dissemination

Systematic and widespread
distribution

Mapping of stakeholders at
national level:  distribution
network

Compilation of a format for
general distribution

Engagement of each Member
State for the distribution of the
format

Connection of main national
web portals to the UNWTO
website / section on ethics
(http://www.unwto.org/ethics)
through advertising banners or
links

Communication

Campaign to be designed with
professional advice

e Printing of promotional material
for distribution at international
fairs and main national events
dedicated to Tourism activities

e Awareness raising campaign on
the web

e Production of thematic
multilingual TV spots to be
distributed  through  public
networks in Member States

e Organization of conferences
and seminars targeted to
different audiences

e Organizaton of awareness
activities on the occasion of
great events (sports, business,
entertainment and recreational
events)

Implementation

On the basis of the principles of

the Code, development of
operational “protocols” in
cooperation with stakeholders

Internet and web “protocol” to
be applied for tourism activities
(the new frontier of Ethics in
tourism)

“Protocol” for tourism agencies:
“Certification of Responsible
Travel Agency”

“Protocol” for tour operators:
“Certification of Responsible
Tourism

“Protocol” for vocational and
managerial training”
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Annex 2

Permanent Secretariat
of the UNWTO Committee on Ethics for Tourism — Rome

CODE OF ETHICS FOR TOURISM
Global Awareness-Raising Strategy

Mapping of stakeholders at
national level

Distribution network

Central Public administrations operating in the field of tourism according to their
competence

Regional and Local authorities

Public Agencies, Chambers of Commerce

Associations of the tourism industry and their groupings

Associations of professionals operating in the field of tourism

Trade Unions

Associations of consumers

NGOs

UNWTO Affiliate Members (Education and Science, Business, Destination Councils)

Universities (all public and private Universities, with special focus on the ones issuing
tourism-related degrees

Transport System (Airline, maritime, railway and road transport companies; ports,
airports and railway stations management companies)
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Annex 3

Permanent
Secretariat
of the UNWTO
Global Code of Fthics World Committee
- ey on Ethics for Tourism
ROME

MEMORANDUM OF UNDERSTANDING
on Rules of Conduct against sexual and commercial exploitation of children in Tourism

between
The National Tourism Authority
and the representatives of .................. (organizations, associations, etc.)

Following up on:

o the UN Convention on the Rights of the Child, as well on the Stockholm Declaration against the
Commercial Sexual Exploitation of Children, which include, interalia, the protection from all
forms of child abuse, neglect, exploitation and cruelty, as well as the principles of non-
discrimination, the right to life, survival and development;

e the Global Code of Ethics for Tourism, approved by the General Assembly of the United
Nations (A/RES/56 / 212), and in particular:

o article 2, “Tourism as a vehicle for individual and collective fulfilment’, which makes
reference to children’s rights and to the rejection of any form of exploitation of human
beings;

o article 6, “Obligations of stakeholders in tourism development’, foreseeing accuracy
and quality of services offered to visitors;

o article 9, “Rights of the workers and entrepreneurs in the tourism industry”, addressing
the level of professionalism of tourism workers and entrepreneurs;

Given that:
e promotion of responsible tourism is a matter of primary importance for the development of
tourism activities, focusing on sustainability and competitiveness;
e due to the complexity of tourism activities, different preventive measures are needed to raise
the quality of products and services;
e the National Tourism Authority coordinates policies aimed at promoting sustainability and
fairness in tourism activities;

Firmly believing that:
o for an effective promotion of responsible tourism, tourism stakeholders should endeavor, in
particular, to prevent child sexual exploitation by all means and join their efforts in combating
abuses;

Considered.

e the engagement undertaken by Government of .............. with the World Tourism Organization
(UNWTO), upon the promotion and implementation on the national territory of the Global Code
of Ethics for Tourism, and the development of best practices in different areas of tourism
activity;
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The National Tourism Authority of ...................
and the representatives of the ...........cccccceevvueneee. organizations /associations

AGREE UPON THE FOLLOWING:

(A) Rules of conduct, aimed at:

1. providing tourists with transparent and comprehensive information on measures enforced in
host Countries to prevent exploitation of children, providing a list of local contacts to address, in
case of situations likely to give rise to forms of exploitation;

2. organizing training activities for tourism workers, to improve their skills to combat sexual child
exploitation, both at home and in host Countries, and to respond promptly if doubts arise;

3. including the present Rules of conduct - translated into a major vehicular language as well - into
contracts with service providers in host Countries;

4. including specific provisions in contracts between tour operators and hospitality structures in
host Countries, prohibiting local minors to have access to guest rooms, in order to prevent
sexual exploitation activities;

5. making sure that online information on accommodations and services in destination Countries
includes good practices and specific initiatives aimed at children protection;

6. attaching the present Rules of conduct to travel contracts;

7. ensuring appropriate forms of widespread advertising of the present Rules of conduct through:
their dissemination in tourist agencies and accommodations; their publication in travel
brochures and specialized magazines; posting banners on the website of tour operators,
hospitality structures, transport and booking companies;

8. including these Rules of conduct in collective labour contracts for tourism accommodation
workers and tour operators, as well as in new contracts of employment.

(B) Joint actions aimed at:

e promoting and communicating new awareness-raising initiatives to be agreed upon, such as
events and seminars on the subject;

e monitoring the effectiveness of actions carried out, for instance through assessments and
comments made by tourists themselves;

e establishing a Joint Coordination Board, that includes representatives of the National Tourism
Authority and representatives of the signatory organizations and companies, to verify
compliance with the commitments undertaken.

The National Tourism Authority The Organization.............coceurereennes
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Annex 4
Permanent
Secretariat
. of the UNWTO
Global Code of Fthics World Committee
i L] on Ethics for Tourism
ROME
“MANIFESTO”
for the promotion of accessible tourism
between The National Tourism Authority of....................
and the National Association of..................
Following up on:
o article 30 of the UN Convention on the Rights of Persons with Disabilities, ratified in ................ by
Law No. ..o, ;

article 2 of the Global Code of Ethics for Tourism, “tourism as a vehicle for individual and collective
fulfilment”, which makes reference to the promotion of human rights and particularly the individual
rights of the most vulnerable groups;

article 7 of the Global Code of Ethics for Tourism “right to tourism®, encouraging facilitation of
tourism for people with disabilities;

the Declaration on the facilitation of tourist travel, adopted through Resolution A/RES/578 (XVIII) of
the UNWTO General Assembly in October 2009 — Astana, Kazakhstan;

The National Tourism Authority of....................
and the National Association of..................

AGREE UPON THE FOLLOWING:

Each person with specific needs arising from his/her personal or health situation (i.e. physical,
sensory, intellectual disabilities, food intolerances, efc..) is a citizen and customer, who has the
right to fully enjoy the tourism offer autonomously and to receive appropriate services to be
commensurate with a fair value for money.

All public and private stakeholders at national and local level should be involved in creating an
environment accessible to all: the transport system, the hotel industry, hospitality services, cultural,
leisure and sports centres, etc.

The accessibility of a site cannot dictate the choice for a holiday: people must be free to choose a
destination or a tourist facility because they like it and not because it is the only one accessible.
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4. Accessibility is to be considered as the possibility to live a life experience, which goes beyond the
concept of "standard" and focuses on the centrality of the person/customer with special needs.

5. Information on accessibility cannot be reduced to a symbol, but must be objective, detailed and
reliable, so as to allow each person to assess autonomously and freely which facilities and services
are able to meet his/her specific needs.

6. Communication on tourism accessibility is to be promoted in a positive manner, avoiding the use of
discriminatory words. It is to be disseminated in user-friendly formats, through all channels of
information and promotion in use in the tourism sector.

7. Since accessibility includes not only the structural and infrastructural aspects, but also the services
offered to tourists, we need to promote the quality of welcome, that is encourage a new cultural
attitude entailing deep changes in the managerial and business models, even before structural
adjustments.

8. Training of skills and competences, based on the principles of Universal Design, are to be
improved. This action should involve the whole chain of tourism and technical professionals:
managers, employees, businesses, public and private companies. Educational programs of
vocational and technical institutes, of universities faculties and masters, and of all academic
centres specialized in Tourism at all levels, should also be updated.

9. Territorial Authorities, according to their responsibiliies and competences, will implement
accessibility in towns, public buildings and local transport, and will plan follow-up actions promoting
the tourism-for-all offers.

10. In order to build and promote accessible tourism with a systemic approach, active cooperation will

be required with territorial authorities, public agencies, tour operators, associations of persons with
disabilities and organizations of social tourism.

The National Tourism Authority The National Association of......
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Annex 5

Permanent
Secretariat
¢ of the UNWTO
Global Code of Fthics World Committee
- ey on Ethics for Tourism
ROME

MEMORANDUM OF UNDERSTANDING
on Rules of Conduct for the Restaurants aimed at tourism promotion
between
The National Tourism Authority of ............
and the National Federation of Restaurants

Following up on:

o the Global Code of Ethics for Tourism, approved by the General Assembly of the United Nations
(A/RES/56 /212), and in particular

o article 1 “Tourism contribution to mutual understanding and respect between peoples and
societies”, with particular reference to social and cultural traditions and practices;

o article 6 “Obligations of stakeholders in tourism development’, foreseeing accuracy and
quality of services offered to visitors and to transparency and fairness of prices;

o article 9 “Rights of the workers and entrepreneurs in the tourism industry”, addressing
professional skills of tourism workers and entrepreneurs;

e the engagement undertaken by the Government of......... with the World Tourism Organization
(UNWTO), upon the promotion and implementation on the national territory of the Global Code of
Ethics for Tourism, and the development of best practices in different areas of tourism activity;

given that:

e the tourism sector is an important component of the national GDP, as well as a driving force for
economic development and job creation, and that the wealth, variety and cross-cutting benefits
coming from natural and cultural resources offers opportunities not yet fully exploited;

o the complexity of tourism activities requires a variety of interventions designed to raise the quality
of tourism products and related services;

firmly convinced that:

o for the purposes of tourism promotion it is important to highlight the food-and-wine sector, one of
the most appreciated elements in the tourism offer;

10
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The National Tourism Authority of .......
and the National Federation of Restaurants

AGREE UPON THE FOLLOWING:

(A) Rules of conduct aimed at:
1. enhancing the appeal of the Country to foreign tourists, relying on professional hospitality, on a fair
and transparent value for money, a warm welcome and skilled and well trained staff, able to meet
tourists demands with competence and courtesy;

2. ensuring that in menus and in wine lists clear and complete information is given about prices,
avoiding misleading formulations and guaranteeing maximum transparency;

3. providing tourists with menu and wine list in at least one major vehicular language and, if possible,
detailing the basic ingredients and method of preparation of food as well;

4. providing general information for tourists (i.e. info-points and contact numbers for emergencies);

5. making available information material (tourist guides, maps of the region, etc.) and inviting tourists
to acquaint themselves with local culinary traditions and with the cultural historical and
environmental heritage of the territory;

6. promoting monitoring initiatives by making regularly available “customer satisfaction forms” and/or
promoting the use of the company website or blog to visitors who wish to write comments
regarding the quality of service received;

(B) Joint actions aimed at:
1. promoting dissemination and acceptance of the above Rules of conduct displaying if possible a
special logo in the premises, as well as on menus and wine lists;

2. monitoring, through the National Federation of Restaurants, the comments made by visitors on the
quality of service received, in order to assess the effectiveness of the Rules of conduct;

3. ensuring compliance with commitments undertaken through a Joint Coordination Board composed

of representatives of the National Tourism Authority and representatives of the National Federation
of Restaurants.

The National Tourism Authority The National
Federation of Restaurants

11



